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Housekeeping

• Opinions are our own and do not necessarily 
reflect those of our employers or our hosts

• The information contained in this presentation 
is relevant to social media compliance 
generally and should not be construed as legal 
advice – please consult with or yell at your 
compliance or legal department regarding 
your firm’s policy



Getting Started

• Knowledge and awareness of existing and applicable laws
• Dual Registration 

• Other Legal Considerations

• Supervisory and business conduct requirements based on 
specific regulatory platforms (e.g. IIROC, MFDA, etc.)
• Monitoring

• Pre-Approval vs. Post-Review

• Linking/Following 

• Your Firm’s Social Media Policy
– External consultants

• Personal vs. Business Use of Social Media Platforms



Profile Basics
Picture, Name & Title



Profile Basics
Picture, Name & Title

• Professional 
Picture

• Legal Name 
Only 

• Title (Consider 
Registrations)

• Designations/D
egrees

• Contact 
Information



Picture, Name & Title
Descriptive Version



Picture, Name & Title
Descriptive Version

• Professional Picture & Legal Name

• Description (Consider Registrations)

• Contact Information Should Reflect Employer 



Profile Basics
What You Say About Yourself



Summary

• Do not repeat 
information

• Market 
yourself 

• Professional

• Registrations

• Google Juice

• Compliance 
Approval



Experience

• From Resume?

• Basic Details 
Only?



Experience

• Accurate & 
Descriptive

• Registrations

• Compliance 
Approval



Skills & Endorsements
• Professional & 

Relevant

• Registrations

• Google Juice

• Compliance 
Approval

• Adding Skills

• Endorsing 
Others



Other Ways to Market Your Skills

• Organizations

• Certifications

• Volunteer

• Courses 



What You Don’t Realize You Are Saying About Yourself
• Connections

• Groups/Following

• Settings



Advertising Your Competitors

• People Also Viewed

• Connections



What Else You Don’t Realize You Are Saying

• Security Settings
 Location

 Notifications

• Other Settings
 Hidden &

Visible

 Audience

• Account Control
 Passwords

 WiFi

 Mobile Devices



Posts, Comments, Shares & Likes

Use of Social Media for Business Purposes is a Registrable Activity
• Misleading Content or Omissions

• Professional Advice

• Topics to Avoid



Disclaimers
• Posts & Profile

• Firm Social Media Policy

• Sale Communication Requirements 

Publications

Profile



Additional Info

• Protecting 
your network

• Disclaimer

• Personal 
details 

• CASL Notice



Languages
• Bilingual profile

• Compliance pre-approval


